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By now you've probably heard the term 
"branding" so many times but may still 

wonder...
 

What does branding actually mean? 
Do I own a brand? How do I know? 

 
Think of it this way, a business or 

company is a product or service while a 
brand is the personality of your business 

and impacts a consumer's experience.
 

How do you want your product, service or 
persona to make consumers feel? 

How do you want them to remember you? 
What do you want them to experience? 

 
Answers to these questions define 

your brand!

The Importance of 
Branding

F o r  F u r t h e r  I n f o r m a t i o n  V i s i t
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W H Y  D I D  Y O U  S T A R T  Y O U R  B U S I N E S S ?

W H A T  I S  U N I Q U E  A B O U T  Y O U R  B U S I N E S S ?

W H A T  P R O B L E M  D O E S  Y O U R  B U S I N E S S  S O L V E ?  

Think of your upbringing, your favorite quotes and aspirations

Do you have a unique approach? What causes or values matter 
to you most?

Think of your ideal consumer. What problems do they have?



C
R

E
A

T
IN

G
 A

 B
R

A
N

D
O

F
 I

M
P

A
C

T

F o r  F u r t h e r  I n f o r m a t i o n  V i s i t
w w w . b r v i s i o n a r y c o n s u l t i n g . c o m

W H A T  I S  N E E D E D  T O  P R O M O T E  Y O U R
B U S I N E S S ?

C O N T E N T  I D E A S

S H O R T - T E R M  
B U S I N E S S  G O A L S

L O N G - T E R M  
B U S I N E S S  G O A L S

What kind of content do you need to spread the word about your 
product or service?

Blogs. Video. Podcasts. E-Products, etc...what will you use to 
share your business with consumers?

Within the next 2-5 years I'd 
like to...

Within the next 5-10 years I'd 
like to...
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Now What?
After answering the above questions, you'll 

have a better understanding of:
 

Your business' mission and values
 

The problems your business solves
 

Your ideal customer 
 

What is needed to promote your business
 

A sense of direction 
 

More importantly, you'll know how you 
want your consumers to THINK, VIEW, 
FEEL and REMEMBER your business... 

which is YOUR BRAND. 
 

Now you can SHARE your brand, learn your 
dos and donts, and repeat.

 
YOU GOT THIS!




